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| Disclaimer

Thispresentation may contain forward -looking statements that involve assumptions, risksand uncertainties . Actual
future performance, outcomes and results may differ materially from those expressed in forward -looking
statements as a result of a number of risks, uncertainties and assumptions. Representative examples of these
factors include (without limitation) general industry and economic conditions, interest rate trends, cost of capital
and capital availability, competition from other developments or companies, shifts in expected levels of
occupancy rate, property rental income, charge out collections, changes in operating expenses (including
employee wages, benefits and training costs), governmental and public policy changes and the continued
availability of financing in the amounts and the terms necessary to support future business. You are cautioned not
to place undue reliance on these forward -looking statements, which are based on the current view of
management on future events .

The information contained in this presentation has not been independently verified . No representation or warranty

expressed or implied ismade as to, and no reliance should be placed on, the fairness, accuracy, completeness or
correctness of the information or opinions contained in this presentation . Neither CapitaLand Retail China Trust
Management Limited (the 0 Ma n a g eor any of its affiliates, advisers or representatives shall have any liability
whatsoever (in negligence or otherwise) for any loss howsoever arising, whether directly or indirectly, from any use,
reliance or distribution of this presentation or its contents or otherwise arising in connection with this presentation .

The past performance of CapitaLand Retail China Trust( 0 C R Ci¥ o) indicative of the future performance of
CRCT. Similarly, the past performance of the Manager isnot indicative of the future performance of the Manager .

The value of units in CRCT ( 0 Un iahds the income derived from them may fall as well as rise. Units are not
obligations of, deposits in, or guaranteed by, the Manager or any of its affiliates . An investment in Unitsissubject to
investment risks,including the possible lossof the principal amount invested .

Investors should note that they will have no right to request that the Manager redeem or purchase their Unitsfor as
long as the Units are listed on the Singapore Exchange Securities Trading Limited ( 0 S-S X .6lt)is intended that
holders of Units (Unitholders) may only deal in their Units through trading on the SGX-ST Listing of the Units on the
SGX-STdoes not guarantee a liquid market for the Units.

This presentation is for information only and does not constitute an invitation or offer to acquire, purchase or
subscribe for Units.
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,L First China Shopping Mall S -REIT

11 Quality Malls Catering to Necessity Shopping and Lifestyle Aspirations

S$2.4 billion?
Investment Properties

S$1.5 billion 2
Market Capitalisation

6.5%72
Distribution Yield
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1. Asat 30 June 2017.

2. Based on unit price of S$1.66 on 31 July 2017 and
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annualised 1H 2017 distribution per unit of 10.81¢.
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Geographical Diversified Portfolio;

Well Located in Major Cities

A 11 Quality Malls in
7 Cities

APositioned as one -
stop family -
oriented
destinations

A Sizeable
population
catchment

AEasily accessible

via major
transportation
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